AL INFRASTRUCTURE
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WHO WE
ARE

Goodman provides essential infrastructure.
We own, develop and manage high-quality,
sustainable logistics and data centres in
major global cities, that are critical to the
digital economy.
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Goodman has operations in key But we're morethanthat. We're a Sl . [ T —
consumer markets in 15 countries collaborative team who work > - !:.‘ l||iiiéi!!!.'.?"=-'§:"'iil'
across Asia Pacific, Europe and together to make a tangible " »
the Americas. We are the largest difference for our customers, our
property group listed onthe people and the communities we
Australian Securities Exchange operate in. We believe in innovation,
and invest significantly alongside determination,
our capital partnersinour integrity and sustainability —and we
investment Partnerships. strive to make space for greatness in

everything we do.




+Goodman’s Own Develop Manage model focuses our
business on our customers’ current and future needs.

+We own and maintain high-quality properties in key
global cities, we develop essential infrastructure, and we
manage our global investment portfolio to the highest
standards.

+ We work alongside our capital partners, which include
+ sovereign wealth, pension and large multi-manager
funds. In each market, our dedicated local teams take
care of all aspects of property asset and investment
management, delivering a high level of customer service.

“ OWN .

Own and maintain
high-quality properties
in strategic locations

-

CUSTOMER

J
DEVELOP MANAGE

Develop essential Manage the investment
infrastructure portfolio alongside our
capital partners




OUR PURPOSE

At Goodman, we understand the world is constantly
changing and to be part of the future we must remain
agile and open to new ways of working.

It's in this way we aim to give our customers the space they need to succeed by providing
sustainable solutions and unparalleled service in high-quality locations. We actively
pursue the very best people. And we give those people the space they need to grow
and push us all a little further. We care about the future of the planet and all the people
in it. We believe sustainability is our responsibility and we choose to work with people
and organisations who feel the same. It's one of the reasons we partner with charities
all over the world who are striving to make a difference for those who can't always see
a way forward. Greatness is not a singular pursuit. Nor is it one that is easy to reach.
But at Goodman our vision is to make it a possibility for everyone by making space
foritin everything we do.



CrGuoodman’s values reflect who we
are and who we want to be long
iInto the future. J




OUR HISTORY

1995
Listed onthe 2003 2006
Australian Stock Goodman Launched Partnerships
Exchange (ASX) established in in Europe and Hong
with eight New Zealand Kong SAR; developed 2008
properties in with formation ourfirst e-commerce Goodman launched
1990 Sydney — 2000 of Macquarie 2005 facility, and the Goodman 2007 Goodman China
$37 million Goodman Foundation. Logistics Partnership
market cap. Property trust. (GCLP).
EARLY 1990°S 2000 2005 2007
Greg Goodman Macquarie Macquarie Goodman Group Entered the
purchased his first 1995 Goodman 2003 formed, Goodman Australia 2006 Japanese market 2008
industrial property Industrial Trust Industrial Partnership (GAIP) and rebranded
on Mitchell Road, formed. launched; and Goodman globally as
Ersldtnavil entered the United Kingdom Goodman.
Svd : Australi market.
yfgﬁés Sl:rs] arr? @ Established our first
data centre.

$20 million.



OUR HISTORY

2013

Acquired 25% 2018 2020
of ATLin Hong Established 25th anniversary
Kong, the world’s Brazilian of Goodman
largest logistics Partnership Group’s listing on
building. (GBLP). the ASX.

2012 2016 2019
Goodman entered Established UK Launched our 2030
the US and Brazil; Logistics Partnership Sustainability
and developed (GUKLP). Strategy and
Goodman Interlink entered the
in Hong Kong — our Top20 ASX.

first multi-storey.

2021

Goodman Group
achieved carbon
neutrality for our
global operations.

2022

Expanded
Partnership platform
in Australia with two
new Partnerships.

2023

Established first
data centre specific
Partnership in Japan,

in addition to two
logistics Partnerships

in Australia.



KEY FAGTS
965%"

TOTAL PORTFOLIO OCCUPANCY .~ WORKINPROGRESS

3 BT a6

SPACE LEASED OVER
PROPERTIES TOTAL SPACE (SQM) 12 MONTHS (SQM)

B 1600

TOTALNUMBER . DEDICATED PROPERTY
OF GOUNTRIES ~ PROFESSIONALS
< PRI CUSTOMERS (APPROX.)

As at 31 March 2025
*Partnershipindustrial and warehouse assets (excludes office properties earmarked for redevelopment)
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[ WE DELIVER THE GRITICAL
WAREHOUSES AND DATA
CENTRES NEEDED TO POWER
THE DIGITALECONOMY

b

As the digital economy expands with the growth
of e-commerce, artificial intelligence and increased
computing requirements, so does our ability to
provide the essential infrastructure needed to
supportits progress.




GLOBAL NETWORK

OUR GLOBAL
NETWORK

€49.5BN

Total portfolio

431

Properties

15

Countries

CONTINENTAL .
EUROPE /
UNITED

5
KINGDOM -ﬁ

CE: €5.7BN/ UK: €1.7BN

Total portfolio

CE:102/UK:15

Properties

THE AMERICAS

€6.5BN

Total portfolio

32

Properties

€15.3BN

Total portfolio

84

Properties

AUSTRALA| ~  *
NEWZEALAND

€20.3BN

Total portfolio

198

Properties

® Current Goodman global presence.
As at 31 December 2024






As providers of essential
infrastructure for the digital
economy, Goodman has been
developing its data centre
capability since 20005.
Since then, we have grown to
become a large owner

of powered sites globally.
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' .

Our global power bank of 5,0GW
includes completed facilities,
secured power and potential data
centre projects across
13 major international cities.

This has been built up over time
S through our expertise in securing
| land, planning and power in highly

> N sought after locations

' in major global cities.
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DATA GENTRE POWER BANK
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e [ FRANKFURT

BB EUROPEK. .
NORTH LOBANGI;LES —“.'"'?: £ 20GW i
AMERICA Py roverbank (L g
0.26W A ; |
OUR GLOBAL NETWORK

POWERBANK STABILISED WIP
0.0GW 05GW 0.4GW

As at 31 December 2024,
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HONG KONG'S

0.5 GW

Power bank

AUSTRALIA/

ARG

NEW ZEALAND

1.0GW

Power bank






TOTAL PORTFOLIO

CONTINENTAL UNITED

AUSTRALIA HONG KONG vl NEW ZEALAND? KINGDOM BRAZIL
Portfolio ($B) 31.0 14.7 10.8 9.8 6.3 55 4.2 3.1 04
Number of Partnerships 9 1 1 3 3 1 1 1 1
GMG co-Investment (%) 28.9 20.6 55.0 20.0 18.5 20.0 31.8 50.0 15.0
GMG co-Investment ($B) 7.0 1.9 2.2 1.0 0.7 06 0.9 0.9 0.0
Number of Properties’ 184 17 28 102 25 42 14 15 4
Occupancy? (%) 97 94 100 99 98 93 98 93 100
Weighted Average Lease Expiry* (Years) 4.9 47 6.2 44 48 25 6.0 6.4 3.2
WACR' (%) 5.2 44 56 5.2 3.8 64 6.0 53 8.2
Gearing®*(%) 22.0 22.3 26.0 27.3 34.5 24.7 32.7 22.3 —
Weighted Average Debt Expiry (Years)? 3.2 3.3 43 4.0 4.9 3.2 3.1 0.9 -

1. Total portfolio includes GMT New Zealand and balance sheet assets

2. Partnership industrial and warehouse assets (excludes office properties which have been earmarked for redevelopment)
3. Gearing and weighted average debt expiry of Partnerships

4. Gearing calculated as total interest bearing liabilities over total assets, both net of cash

6. GMT results at 30 September 2024 as reported to the New Zealand Stock Exchange

* GMT: Results are as at 30 September 2024 as reported to the New Zealand Stock Exchange
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EUROPE

total portfolio

3./M

Goodman offices - as at 31 December 2024 sgm total space

Castellbisbal Logistics Centre, Barcelona, Spain Artist’simpression - data centre development, Frankfurt, Germany
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99%

occupancy

2

partnerships

80

customers







OUR GLOBAL
INVESTORS
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In CE, our two main long-term investment vehicles are GEP and KGG.
Our investors include sovereign wealth, pension and large multi-manager funds.

Goodman European Partnership (GEP) KWASA Goodman Germany (KGQG)

Leading property partnership, investing in prime logistics real estate across Europe Co-investment between Employees Provident Fund (“EPF”) and Goodman Group

Portfolio value: €4.0 billion for investment in |OgIStICS assets

=+

92 stabilised prime logistics estates + Portfolio value: £843 million

+ 10 logistics properties in Germany, 1 property in UK

+
+ Occupancy rate 98%
+ + Occupancy rate 99%

Top 3 customers: Amazon, DB Schenker, DSV.
+ Top 3 customers: Metro AG, Zalando SE, Amazon.

Allfigures as at 31/03/2025

More information: https://gep.eu




OUR GLOBAL CUSTOMERS

TOP 20 GLOBAL CUSTOMERS (BY NET INCOME - LOOK THROUGH BASIS) INCOME %
AMAZON
AP.MOLLER - MAERSK = 27
RELATIVITY SPACE ) 26
SAMSUNG ELECTRONICS AMERICA NG 25
DEUTSCHE POST (DHL) T 16
KOCH il 1.6
VDC POWERBASE [ 1.4
EQUINIX b= ] 13
COLES GROUP =] 1.3
BRICKWORKS [ 10
KUNCHI i 09
SF EXPRESS = 0.9
UNITED STATES POSTAL SERVICE [l 09
IRON MOUNTAIN == 08
BMW GROUP == 08
AVON = 08
GLOBAL EXPRESS = 3] 07
GOOGLE jpu ] 0.7
DSV =1 0.7
DB SCHENKER Wl 07

As at 31 December 2024






GREENSPACE+

Our pioneering range of sustainability solutions

GREEN+ SPAGE+

Beyond carbon neutrality Beyond four walls
We take care of making our logistics spaces green, Space means so much more than what happens
so that our partners can focus on making them within the walls of our buildings.

their own.







Important Notice. This document has been prepared by Goodman Group (Goodman Limited (ABN 62 000 123 O71) and Goodman Funds Management Limited (ABN 48 067 796 641) (AFSL 223621) as the
Responsible Entity for Goodman Industrial Trust (ARSN 091 213 839) and Goodman Logistics (HK) Limited (BRN 59357133; ARBN 155911149 - A Hong Kong company with Limited liability). The details in
this presentation provide general information only. It is not intended as investment or financial advice and must not be relied upon as such. You should obtain independent professional advice prior to
making any decision. This presentation is not an offer or invitation for subscription or purchase of securities or other financial products. Past performance is no indication of future performance. All values
are expressed in Australian currency unless otherwise stated. It does not constitute an offer of securities in the United States. Securities may not be offered or sold in the United States unless they are
registered under the US Securities Act of 1933 or an exemption from registration is available. This document may contain certain “forward-looking statements”. The words “anticipate”, “believe”, “expect”,
“project”, “forecast”, “estimate”, “likely”, “intend”, “should”, “could”, “may”, “target”, “plan” and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on,
future earnings and financial position and performance are also forward-looking statements. Due care and attention have been used in the preparation of forecast information. Such forward-looking
statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of Goodman Group, that may cause
actual results to differ materially from those expressed or implied in such statements. There can be no assurance that actual outcomes will not differ materially from these statements.

goodman.com
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